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ONs6z

Avrupa Birligi'ne uyum surecindeki beklentilerden birisi de tim
aday ulkelerin toplumsal katihmin saglanmasi konusunda Avrupa
degerlerini benimsemis olmalardir. Bu degerlerin algilanmasi,
igsellestiriimesi ve buna yonelik iyilestirici bir takim girisimlerin
olusmasinda medyanin rolt kac¢inilimazdir. Medyanin etkinligi
Ozellikle toplumda daha dezavantajli konumda olan kadinlar,
cocuklar, engelliler, farkli cinsel yonelimlere sahip olanlar ve
farkli kultirlere mensup gruplar géz éntinde bulunduruldugunda
daha da 6nem tasimaktadir.

Medya ve Cesitlilik Kilavuzu, 2005 yilinda British Council'in

BBC World Service Trust (WST) isbirligi ile medyanin toplumsal
katiimdaki roliini desteklemek amaciyla baslattigi ve 2006
yilinda Tlrkiye Gazeteciler Cemiyeti'nin ulusal ortak olarak
yer aldigi Medya ve Toplumsal Katilim projesi kapsaminda
hazirlanmistir.

S6zkonusu proje kapsaminda yuratilen bilimsel arastirmada
farklh medya gruplarini temsilen secilen dort ulusal gazetede
bir yil boyunca yayinlanan haberlerde farkli toplumsal gruplarin
nasil temsil edildigi icerik analizi teknigiyle arastiriimis ve
arastirma sonuglarina gore daha dezavantajli konumda olan
gruplarin temsilinde sorun odaklar tespit edilerek konuyla
ilgili  varolan meslek ilkelerinin gelistiriimesi geregi ortaya
koyulmustur.




Medya ve Cesitlilik Kilavuzu'nu hazirlamak i¢in  Turkiye'nin
yazill ve goérsel medya kuruluslarina mensup o©nde gelen
medya profesyonelleri (editérler, okur temsilcileri, gazeteciler,
televizyoncular) ve ilgili sivil toplum kurulusu temsilcileri ile
akademisyenlerin katiimiyla bir dizi ilke gelistirme toplantisi
yapilmistir:

Cocuklarin Medyada Temsili, 20 Ocak 2007, Istanbul

Kadinlarin ve Cinsel Yonelimlerin Medyada Temsili, 24 Subat
2007, Istanbul

Kiltdrel Farkliliklar ve Toplumsal Barisin Saglanmasinda
Medya’nin Roll, 24 Mart 2007, Istanbul

Her bir toplantiya, BBC'den konuyla ilgili uzmanlarin katihmiyla
karsilikli bilgi ve deneyim paylasimi saglanmistir. Ayrica konuyla
ilgili uluslararasi kuruluslarin, cesitli tGlkelerdeki ve Turkiye'deki
meslek érgutlerinin ve medya kuruluslarinin ilkeleri de derlenerek
tartismaya temel  olusturmustur.  Toplantilarda,  sorumluy,
ilkeli, kamu cikarini 6ne alan gazeteciligin 6nlindeki engeller
incelenmis, medyanin toplumsal katilimin guclendiriimesine
yonelik roli ve bu kapsamda yapilmasi gerekenler tartisimig
ve bu dogrultuda toplanti strecinde olusturulan ilkeler, bir
kez daha katihmcilarin, proje ortaklarinin ve danigmanlarinin
gb6risune sunularak derlenmis ve elinizdeki kitapgikta bir araya




getirilmistir. Bu ¢alisma ile Turkiye Gazeteciler Cemiyeti'nin
yayinladigi Tarkiye Gazetecileri Hak ve Sorumluluk Bildirgesi'nde
belirtilen ilkelerin kapsaminin genisletiimesi ve yayginlastiriimasi
da hedeflenmektedir.

Medya ve Cesitlilik Kilavuzu toplumda daha dezavantajli konumda
olan gruplarin medyada daha kapsayici ve adil bicimde temsil
edilmesine yonelik genel ilkeleri icermektedir. Bu gruplara,
yenilerinin eklenerek calismanin genisletiimesi ve mevcut olan
metnin glincellenerek yeniden diizenlenmesi mimkudndur. Medya
kuruluslarinin kendi kurumsal yapi ve kapasiteleri 6lgusinde
bu ilkeleri dizenlemesi ve genisletmesi, ve ilkelerin kurum igi
cesitli mekanizmalarin kurulmasiyla hayata gegiriimesi medya
kuruluslarinin goésterecegi ¢caba ve kararlihga baglhidir.

Bu kilavuzun hazirlanmasinda emegi gegen BBC WST ve tim
toplanti katiimcilarina tesekkir ediyor ve sizin de desteginizle
bu calismanin toplumsal katilima katkida bulunmasini diliyoruz.

Orhan Ering Chris Brown

Tiirkiye Gazeteciler Cemiyeti Bagkani British Council Tirkiye Direktorii




Kultarel Cesitlilik ve Medya

Medyanin lretim sireci ve icerigini
kiltiirel cesitliligi giclendirme
yonlinde donlistiirme kilavuzu

Hedefler

Medya kuruluslari, toplumda irk, etnik kdken ve dini
inan¢ temelinde tanimlanan kdltirel gesitliliklere sahip
gruplarin, ulusal ve uluslararasi dizenlemelerde yer
verilmis ve koruma altina alinmis, var olma ve kendini
ifade etme hakkini gerceklestirebilmesi, bu gruplarin
ayrimciliga ugramaksizin, toplumsal barisi gti¢lendirme
yénitnde temsili icin iyi niyetle ve st dlzeyde caba
gbstermeyi bir gérev bilmelidir.

Bu baglamda, medya kuruluslari icin  kdltdrel
cesitliliklerin temsilinde karsilikli anlayisi gu¢lendirecek
bir yaklasim benimsemek o&ncelikli hedef olmalidir.




Kaltarel  cesitliliklerin -~ toplumsal  zenginlik  olarak
degerlendirilerek tanitiimasina dénldk yayinlar bu
konuda énemli katkilar saglayabilir.

Medya kuruluslari ve c¢alisanlari icin, basta baris,
demokrasi ve insan haklari olmak U(zere, insanhgin
evrensel degerlerini, ¢ok sesliligi, farklliklara sayguyi
savunmak kacinilmaz ve reddedilemez bir gérevdir.

Medya kuruluslari ve c¢alisanlarr;
= Milliyet, irk, etnisite, dil, din ve inan¢ ayrimcihgi

yapmadan tam uluslarin, tim halklarin ve tim
bireylerin haklarini ve sayginligini tanr.

insanlar, topluluklar ve uluslar arasinda nefreti ve
dismanhgi kérikleyici yayindan kaginir.

Bir ulusun, bir toplulugun ve bireylerin kdltrel
degerlerini  ve inanglarini  veya inang¢sizhigini
saldiri konusu yapmaz. Farkh kulttrel gruplarin
duyarhliklarina saygr goéstermek bitiin - medya
kuruluslarinin temel ilkesi olmalidir.




Medya kuruluslarina diisen temel gérevler

Medyada kdalttrel gesitliligin islenmesinde g6z énlinde
bulundurulacak etik standartlari, dasince ve ifade
6zgurligine de dikkat ederek gelistirmenin en
glvenilir yolu, batiin medya kuruluslarinin i¢ yapilarinda
glgli  6zdenetim  politikalart  ve  mekanizmalari
olusturmalaridir.

Ozdenetim mekanizmalarinin temel islevlerinden biri
de, kulttrel cgesitliliklerin temsili konusunda kurum ici

egitim programlarini dizenli etkinliklerin bir pargasina
donustirerek, varolan etik standartlar hakkinda
¢alisanlar arasinda farkindalik yaratmak olmalidir.

Medya kuruluslari irk¢ilik, yabanci dismanligi ve
kiltUrlerarasi yanlis anlamalara yol acacak onyargilari
glclendirecek yayinlardan kacinarak, toplumda var olan
hosgorustzlikle micadele etmelidir.

Bir kilttrel grubu digerine gore Gstln olarak tanimlayan
ya da farklliklar konusunda olusmus kalipyargilari
kullanan iceriklerin hi¢biri yayinlanmamahdir.




Medya profesyonellerine diisen temel
gorevler

Medya calisanlari, farkli kaltarlerden grup ve bireylerin
egitim, saglik, gtivenlik, istihdam ve barinma gibi temel
hizmetlerden vyararlanmada Kkarsilastiklari engel ve
glglukleri medya Urtnleri aracihgiyla yansitmak yoluyla,
bu sorunlarin ¢éziimine ve daha esitlikci bir toplumsal
dizenin saglanmasina katkida bulunmalidir.

Medya calisanlari 6zellikle haber ya da diger icerikle

dogrudan ilgisi yoksa, Irk, etnik kdken, din ve mezhep
belirtmemelidir. Etnik ve azinhk kimliklere iliskin
tanimlamalari olumsuz vurgu olarak kullanmamaldir.

Medya calisanlari Uretecekleri herhangi bir icerikte,
kalttrel cesitliliklerden kaynaklanan durumlarla ilgili
yapacaklari sézel ve gorsel secgimlere dikkat etmeli,
gruplar hakkinda toplumda olusmus kalipyargilarin
kullaniimasindan 6zellikle kaginmalidir.

Kaltarel farkliiga sahip topluluklari gogunluk karsisinda




tanimlarken ayrimci,  kiskirtici  veya  sansasyon
yaratici bir dil kullanilmamalidir. Cogunluga gore
‘azinhk’ durumunda olanlarin farkliliklarini ve yurttashk
statllerini sorgulayan veya reddeden ya da etkinliklerini
su¢ gibi gosteren her tlr yazi, aciklama, saka, hiciv,
yorum ve haber aktarma Usluplarindan kaciniimalidir.
Topluluklar arasinda gerilim yaratacak konularda
duyarli olunarak toplumsal barisi ve karsilikli anlayisi
glglendirici bir yaklasim benimsemelidir.

Yasanan olay ile olaya karisan Kisilerin kdlttrel

farkhliklari arasinda yanhs yoénlendirici  bir iligki
kurulmasina yol acabilecek imalar kullanmaktan
kacinmalidir. Tekil 6rnek olusturan olumsuz olaylari tiim
toplulugun tutumu olarak genellememelidir.

Her zaman olaylarin arka planini arastirmal ve
tarihe iliskin referanslarda duygusal yaklasimlardan
kacinmalidir.

Farkli kdlttrel kimliklere sahip bireylerin haber kaynagi
ve uzman olarak medyada kendilerini ifade etmelerine




olanak taniyarak, kisilerin kendileri hakkinda yaptiklari
tanimlamalara éncelik vermelidir.

Irk Gstanliginu savunan ve baskalarini asagilayan irkgi
olusumlarin iddialarina yer verildigi durumlarda mutlaka
bu iddialari sorgulayacak karsi degerlendirmelere de
yer vermelidir.

Milteciler ve go¢cmenler
Mllteci ve gdécmenler bir UGlkede varolan kiltlrel

cesitliligin - parcasi olarak degerlendirilseler de,
kendilerine  6zel duyarliik  gostermek, medya
kuruluslarinin ve ¢alisanlarinin temel sorumluluklarindan
biri olmalidir. Mllteci ve gé¢cmenlerle ilgili medya icerigi
olustururken su noktalar dikkate alinmalidir:

e Miilteciler ve gb¢menlerin, agirlikli olarak gug¢
ve olumsuz kosullar nedeniyle vatanlarini terk
ettikleri daima g6z o6ninde bulundurulmalidir.
Miilteciler ve go¢cmenler hakkinda olumsuz duygular
uyandirabilecek tanimlamalar yapilmamali, irk¢i ve
ayrimci séylemler kullaniimamalidir.




Mllteci ve gbéc¢cmenlerin hukuki durumlart farklilik
gbstermektedir. Bu nedenle, medya igerigi
olusturulurken dogru terminoloji kullanimi igin
uzman kuruluslarin destegine basvurulmalidir.

Herkes icin uyulmasi gereken 06zel hayatin
dokunulmazhi@l ile ilgili kurallar multeciler ve
gb¢cmenler icin de go6zetiimelidir. Konusulacak
Kisinin rizasi 6nceden alinarak, kisi konusmasi
sonrasinda karsilasabilecegi olasi riskler konusunda
bilgilendirilmelidir.

Mllteci, gé¢cmen ve insan ticareti magdurlarinin
gerek kendi, gerekse (lkelerinde biraktiklari
yakinlarinin can guvenligi icin medyada acik
kimlik ve goérlintilerinin yayinlanmamasina 6zen
gosterilmelidir.

Mllteci ve goc¢menlerin genel olarak iginde
bulunduklari yasam kosullarinin olumsuzlugu dile
getirilirken, insan onurunun korunmasl ilkesine
dikkatle uyulmali, kisiler rencide edilmemelidir.




FOREWORD

In the process of EU harmonization, all candidate countries
are expected to adopt European values on ensuring social
inclusion. The media has an inevitable role in the perception
and internalization of these values and in the creation of various
initiatives to that end. The effectiveness of the media becomes
particularly important when considering women, children, the
disabled, those with different sexual orientations and groups
which have different cultures, who all have a less advantaged
status in society.

The Media and Diversity Guidelines have been prepared within

the scope of the Media and Social Inclusion Project which was
launched in 2005 by the British Council in cooperation with
BBC World Service Trust (WST) with the purpose of supporting
the media’s role in social inclusion and in which the Turkish
Association for Journalists Association (TGC) also took part as a
national partner in 2006.

In the course of the scientific research carried out at the
beginning of this Project, news articles published in four national
newspapers, representing different media groups, were looked
at using content analysis techniques to examine how different
social groups are represented in these news stories over a period
of one year. In line with the results of this research, the problems




in the representation of less advantaged groups were determined
and the necessary improvements to the existing professional
principles related to the subject matter were identified.

In order to prepare the Media and Diversity Guidelines, a series
of development meetings were carried out with the participation
of leading media professionals (editors, reader representatives,
journalists, television professionals) from the written and visual
media organizations of Turkey and relevant NGO representatives
and academics:

Representation of Children in the Media, 20 January 2007,
Istanbul

Media Representation of Women and Sexual Orientations, 24
February 2007, Istanbul

Cultural Differences and the Role of the Media in Ensuring
Social Accord, 24 March 2007, Istanbul

Relevant experts from the BBC were invited to each meeting
where there was mutual exchange of information and experience.
In addition, the guidelines of related international, media and
professional organizations in Turkey and in various countries
were collated to create a base for the debate. At the meetings,
the obstacles to responsible, principled journalism in the public
interest were examined; the media’s role in promoting social




inclusion and the steps that should be taken towards this goal
were discussed. The guidelines produced during the meetings
were compiled after being submitted for comment to the
project participants, partners and consultants, and finally were
incorporated into this manual. These guidelines also aim to
expand and extend the reach of the principles set out in the
Turkish Journalists Declaration of Rights and Responsibilities
published by the Turkish Association of Journalists.

The Media and Diversity Guidelines consist of general principles
which aim to support the representation of less advantaged
groups in society from a more inclusive and objective perspective
in the media. It is possible to extend and regulate this work by
including other groups into the work area or updating the existing
material. Media organisations can also expand and tailor these
principles to fit their own institutional structure and capacity.
Implementation of these principles will rely on the efforts and
determination of media institutions to set up their own internal
mechanisms.

We thank all representatives of the BBC WST and meeting
participants who contributed to this work and we are sure that,
with your support, it will contribute to a more inclusive society.

Orhan Ering Chris Brown
Turkish Journalists Association, President British Council, Director Turkey




Cultural Diversity and Media

Guidelines for the Media to
transform production and content
development processes for
strengthening cultural diversity

Aims

Media organizations assume it as their duty to
endeavour with good-will and at the highest level to
strengthen social harmony and help diverse cultural
groups defined by race, ethnic origin and religious
belief to enjoy their rights to exist and rights of self-
expression, which are defined and safeguarded
by national and international regulations, without
encountering any discrimination.




In this context, the priority aim of media organizations
should be to adopt an approach that will strengthen
mutual understanding through the representation
of cultural diversity. Publications that promote and
evaluate cultural diversity as beneficial to social
richness can make a substantial contribution to
achieving this.

For media organizations and their employees,
advocating respect to universal values of humanity,
particularly relating to peace, democracy, human rights,
polyphony and respect for differences is an inevitable
duty that cannot be ignored.

Media organizations and employees should;

= Recognize the rights and dignities of all nations, all
people and all individuals without discriminating on
the basis of nationality, race, ethnicity, language,
religion or philosophical belief.

Avoid publications that incite hate and hostility
between people, communities and nations.




= Never use the cultural values and beliefs or lack
of beliefs of a nation, community or individual as
a subject of attack. Respecting the sensitivities of
different cultural groups should be the fundamental
principle of all media organizations.

Basic duties of media organizations

The safest way to develop ethical standards to be
implemented during the representation of cultural
diversity in the media, taking into account the freedom
of thought and expression, is to ensure that all media
organizations establish a strong self-regulatory policy
within their internal structures.

One of the main functions of self-monitoring
mechanisms should be to raise awareness among
employees with regard to existing ethical standards
by ensuring internal training programmes on the
representation of cultural diversity are an integral part
of regular events and activities.




Media organizations should avoid publications that may
reinforce prejudices that lead to racism, xenophobia
and inter-cultural misunderstandings, and should
combat the intolerance existing in society.

No content that defines one cultural group as superior
to another or that uses stereotypical clichés that have
emerged with regard to these differences should be
accepted for publication.

Basic duties of media professionals

Media employees should contribute to establishing
equality and finding solutions to overcome the
obstacles and challenges faced by groups and
individuals from different cultures to enjoy basic
services such as education, health, security,
employment and housing, by reflecting these problems
via media content.

Media professionals should not indicate race, ethnicity,




religion or denomination in the news and other media
channels, if not directly related and relevant to the
news story or other content. They should not use
definitions of ethnic and minority identities to create a
negative emphasis.

While defining groups with cultural differences in
comparison to the majority, the use of discriminatory,
provocative or sensational language should be avoided.
The use of any kind of writing, explanation, joke, satire,
interpretation and news transfer styles that question
or refuse the citizenship status of ‘minorities’ vis-a-vis
the majority, should be avoided. An approach that will
strengthen social peace and mutual understanding
should be adopted, with sensitivity on issues that may
cause tension between communities.

Using stereotypical images that may lead to establishing
a misguided relation between the incident and cultural
differences of people involved in the incident should
be avoided. Single events should not be generalized as




the attitude or behaviour of the whole community.

The background of events should be researched and
emotional interpretation should be avoided in historical
references.

Priority should be given to enabling individuals to
define their own identity by giving the opportunity to
different cultural identities to express themselves in the
media as news sources and specialists.

In cases where the claims of racist groups that
advocate racial superiority and that look down on
others are to be included in the content, they should
also include, as an absolute necessity, opposite
opinions that will challenge and question these claims.

Refugees and migrants

Though they can be regarded among the cultural
diversity existing in a country, particular sensitivity
to refugees and migrants is one of the basic




responsibilities of media institutions and professionals.
When creating media content related to refugees and
migrants, the following should be kept in mind:

It should be kept in mind that refugees and migrants
have left their home countries usually due to
difficult and adverse conditions. Descriptions that
may cause negative feelings towards these people
should be avoided.

The legal status of refugees and migrants vary.

Therefore, the support of specialized organizations
should be sought for correct terminology usage
when creating media content.

Rules concerning the immunity of private life, which
should be observed for all as a general rule, should
also be observed for refugees and migrants. The
consent of the person to be interviewed should be
obtained in advance.

Care should be taken not to disclose in the media
the identities and images of refugees, migrants and




victims of human trafficking so as not to endanger
the safety of their lives or the lives of their relatives
which they have left behind in their home countries.

Despite the negative aspects of the living conditions
generally experienced by refugees and migrants,
the principle of protecting human dignity should
be adhered to with care in programmes and news
stories, and individuals should not be offended.
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